
BUSINESS PROBLEM 

Internet Service Providers (ISPs} face high infrastructure costs 

when expanding broadband into rural and underserved areas, 

making traditional solutions financially unviable. Verizon seeks a 

scalable and cost-effective alternative to close the digital divide. 

DATA SOURCES 

The analysis leveraged publicly available FCC broadband 

coverage datasets and U.S. Census demographic data at the 

census tract level. Internal Verizon cost and market data were 

also used, anonymized for confidentiality. Satellite provider 

capacity data and deployment plans were drawn from FCC filings 

and industry reports. 

Data Types and Format 

Geospatial demographic census data, product tabular cost, 

time-series deployment projections, and FCC datasets. 

Author: undefined 

OEMOGRAPH!CS 

SCOPI! 

verizon✓ 

........, 
PENETRATION -«ffll(l'IObl' 

a5G) 
kllt'ltllkalion 

lNrTM.L COHSTn.U.TION STATE 

COST 4NALYSIS DE"""D 

Gretel M. Gonzalez 



 

 IMPACT 

The analysis identified 17 million 

potential customers in underserved 

areas, with satellite broadband 

emerging as the most profitable 

solution for at least 1 million 

households. With minimal capital 

investment and favorable wholesale 

agreements, satellite technology 

enables new customer acquisition and 

rapid broadband expansion, 

positioning Verizon for strategic 

growth and improved digital equity. 
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